
I a n  F i n c h ,  U M  F a r m  t o  C o l l e g e  C o o r d i n a t o r

J a n u a r y  2 0 ,  2 0 1 1

SHARING YOUR FARM TO 
CAMPUS STORY

L o u i s v i l l e  F a r m  t o  C a m p u s  S u m m i t



GETTING THE MESSAGE OUT

• Signage

• The Media

• Special Events

• Education

• Networking and 

Collaboration

Roadmap:
• The UM Farm to College 

Program Defined



OUR MISSION

• Support agricultural development

• Support economic development

• Educate campus guests about Montana food and 

farming

• Strengthen Connections between UM, our partner 

organizations, and our community

• Reduce our environmental impact



What defines an FTC product?

• 1) Raised, grown, or wild 

harvested in Montana or is 

unique to the state.

• 2) Processed or 

manufactured by a Montana 

owned business, and/or

• 3) Processed or 

manufactured by any 

business that primarily uses 
raw materials from Montana.

Montana-produced food products meeting one or more of the 

following:



BRAND RECOGNITION



SIGNAGE



SIGNAGE



SIGNAGE

Think about how to 

get signage off 

campus…



CO-BRANDING



THE MEDIA

• Meet the press!



THE MEDIA



THE MEDIA



MEDIA GONE WILD



SPECIAL EVENTS



SPECIAL EVENTS



SPECIAL EVENTS

• Special meals in our 

Board Plan Dining 

Room



SPECIAL EVENTS



EDUCATION



EDUCATION



EDUCATION

• National Nutrition Month 

made into a 

homegrown “Food 

Literacy Month” 



EDUCATION



NETWORKING AND COLLABORATION



NETWORKING AND COLLABORATION

1. Grow Montana

2. Western Sustainability Exchange

3. Eat Smart Coalition of Missoula

4. Alternative Energy Resource Organization

5. Missoula Community Food and Agriculture 

Coalition

6. Program in Ecological Agriculture and Society 

(PEAS) Farm

7. Food Circle



THANK YOU!  ANY QUESTIONS?


